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ABSTRACT

E-Commerce or what is commonly called an online shop is a concept that is quite
developed in the world of the internet, at this time it has become a current trend that is
popular with today's people, especially the middle and upper class and is more
profitable for many parties, both from the customer and the owner, because it is
relatively easier in shopping without having to come to the place directly. Zeeshop is
an online shop that was founded in 2019 until now which sells various kinds of women's
fashion models such as clothes, pants, robes, hijabs, watches, shoes, jackets and many
others. Zeeshop itself now has approximately 20 resellers with addresses in Sungailiat,
Riau Silip, and Pangkal Pinang. Zeeshop is promoted through social media such as
Instagram, Whatsapp, Facebook. the purpose of this research is to assist and simplify
the product promotion process at the Zeeshop Online Store so that it can reach a wider
scope and attract new buyers. The result of this research is "WEB-BASED DIGITAL
MARKETING OPTIMIZATION USING RAPID APPLICATION DEVELOPMENT
(RAD) MODEL IN RIAU SILIP ZEESHOP".

Keywords: Optimization, Digital Marketing, Model Rapid Application Development
(RAD), UML.



ABSTRAK

E-Commerce atau biasa di sebut online shop adalah salah satu konsep yang cukup
berkembang di dunia internet saat ini menjadi trend masa kini yang digemari
masyarakat saat ini terutama kalangan menengah keatas dan lebih menguntungkan
banyak pihak baik dari pihak customer maupun pihak ownernya karena relatif lebih
mudah dalam berbelanja tanpa harus datang ketempatnya langsung. Zeeshop
merupakan sebuah Toko online yang berdiri sejak 2019 sampai dengan sekarang yang
menjual berbagai macam model fashion wanita seperti baju, celana, gamis, hijab,
jam, sepatu, jaket dan masih banyak lainya. Zeeshop sendiri sekarang memiliki
kurang lebih 20 reseller yang beralamat di Sungailiat, Riau silip, dan Pangkal Pinang.
Zeeshop di promosikan memalui media sosial seperi Instagram, Whatsapp, Facebook.
tujuan dari penelitian ini untuk membantu dan mempermudah proses promosi produk
pada Toko Online Zeeshop agar dapat menjangkau ruang lingkup yang lebih luas dan
menarik minat pembeli baru. hasil dari penelitian ini adalah “OPTIMASI DIGITAL
MARKETING BERBASIS WEB DENGAN MODEL RAPID APPLICATION
DEVELOPMENT (RAD) PADA ZEESHOP RIAU SILIP”.

Kata kunci  : Optimasi, Digital Marketing, Model Rapid Appication Development
(RAD), UML.
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